CHILDREN'S PROGRAMMING CERTEFICATION
drd Quarter: October 1, 2016 te December 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitled during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial timc
(including local ad avails, promos for non-educational programs and adjacent ads running before
or aller the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or aftcr the
program within the same clock hour that contained relerences to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. 1 further certify that I have been designated by
TR o as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and | am familiar with the Regulations.

s x‘

List children’s programs run during calendar quarter;

I hereby declare under penalty of perjury that the forcgoing is true and correct.

Exgcuted this ||/ day of | oo 20} 7.

Y o

Signature J

DE el M EEAL
Name (Prmt)

Title



CHILDREN’S PROGRAMMING CERTIFICATION

4™ Quarter: October 1, 2016 to December 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during the
above referenced calendar quarter that were originally produced and broadcast primarily for an audience
of children 12 years old and under. As a standard practice, we formatted and aired each of the children’s
programs and series identified below so that the total commercial time (including local ad avails, promos
for non-educational programs and adjacent ads running before or after the program within the same clock
hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on weekdays, in
compliance with the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission (the “FCC”).

None of the following programs or series included any commercial spots including local ad avails,
promos for non-educational programs and adjacent ads running before or after the program within the
same clock hour that contained references to, characters or actors from, or that offered products related to,
the underlying program or series. Any instances in which the children’s programming commercial limits
were exceeded during the referenced calendar quarter are explained in detail below. I further certify that I
have been designated by Weigel Broadcasting Co. on behalf of MeTV Network as the official responsible
for oversight of compliance with the FCC children’s programming commercial limits, and I am familiar
with the regulations.

List of children’s programs run during calendar quarter:

There were no programs designed for children twelve years old and younger scheduled for
broadcast on MeTV Network during this period.

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 9™ day of January, 2017.

Signature

Kyle P. Hart
Name (Print)

Director of Network Programming & Operations
Title
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Me-TV NATIONAL LIMITED PARTNERSHIP
26 N. Halsted - Chicago - lllinois - 60661
312.705.2600 - www.metvnetwork.com
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January 16, 2017

RE: Jewelry Television Children’s Programming Certification —4th Quarter 2016

This is to certify that the list set forth below identifies all programs and series aired by Jewelry
Television during the above-referenced calendar quarter that were originally produced and broadcast
primarily for an audience of children 12 years old and under. Asa standard practice, we formatted and
aired each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before or after
the program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12
minutes per hour on weekdays, in compliance with the Children’s Telavision Act of 1990 and the rules
and regulations of the Federal Communications Commission (the “FCC").

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educatianal programs and adjacent ads running before or after the program
within the same clock hour that contained reference to, characters or actors from, or that offered
products related to, the underlying program or series. Any instances in which the children’s
programming commercial limits were exceeded during the reference calendar quarter are explained in
detail below. | further certify that | have been designated by Jewelry Television as the official
responsible for oversight of compliance with the FCC children’s programming commercial limits, and!
am familiar with the Regulations.

Network exempt - TV Shopping Network

| hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 16th day of January, 2017
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Burt Bagley
SVP Distribution
Jewelry Television

9600 Parkside Drive » Knoxville, TN 37922

jewelrytelevision.com




NETWORK NAME: JSC CHANNEL ONE RUSSIA WORLDWIDE

ADDRESS: Ul. Koroleva 19,12747 Moscow, Russia
TELEPHONE NUMBER: +7-495-617-5580
FAX NUMBER: +7-495-617-5114
’ g W L
CHILDREN’S PROGRAMMING CERTIFICATION - =« 1 QUARTER 201 -

This is to certify that JSC Channel One Russia Worldwide programming service (the “Service”), to the
extent it airs children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial matter per
hour on the weekends, and no more than 12 minutes of commercial matter per hour on weekdays
during children’s programming, and is otherwise in compliance with the Children’s Television Act of
1990. The following sets forth children’s programming aired on the Service during the Jou %
Quarter (U b c\v - , MOVenmloe- = and e e lon ~ ), 2016,

CHILDREN’S PROGRAMMING AIRED DURING & e e Quarter 201 W .

| hereby declare under penalty of perjury that the foregoing is true and correct.

1y ~
Executed this day of Ser -y ,201°%
3
Signature >

Name: Daniel Simkin
Title: Head of Distribution



CHILDREN'S PROGRAMMING CERTIFICATION
4rd Quarter: October 1, 2016 to December 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by

/V & Zurstic C,K’r g 746~ (—pro-@ as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

AN A

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this ff day of O o/ 20 [ 7

Siénature "
Protrs A a6 terns

Name (Print)

C 60

Title



December 20, 2016

Charter Communications

1919 Pennsylvania Avenue N.W, Suite 800
Washington, D.C. 20006

Attn: Maria Browne

Re: Third Quarter (October 1, 2016 through December 31, 2016)
TVG Q4 2016 Compliance Certifications

Dear Ms. Browne:
This letter is intended to assist Charter Communications in satisfying the following obligations:

»  Under the Children's Television Act of 1990 and the Federal Communications Commission rules
implementing the Act (Ref. 76.1703, 76.225) (the "Regulations™"), ODS Technologies, L..P.
hereby certifies that TVG Network contains no children's programming and is thus in compliance
with the aforementioned regulations.

o Under Section 79.1(j)(2) of Title 47 of the Code of Federal Regulations regarding closed
captioning quality. ODS Technologies, 1..P, hereby certifies that TVG Network is exempt from
the closed captioning rules under the following exemption: 47 C.F.R, §79.1(d)(4) — primarily
textual programming.

e Under the Commercial Advertisement Loudness Mitigation Act and Federal Communications
Cominission rules implementing the Act (Ref. H.R. 1084/5.2847) (CALM Act), ODS
Technologies, L.P. hereby certifies that TVG Network adheres to the specification of the CALM
ACT programming and thus is in compliance with the aforementioned regulation,

Sincerely yours,

,/Z/_ Z/»"‘ e

Kevin Grigsby
Vice President & Executive Producer
TVG Network

6701 Center Drive West. Suite 800, Los Angeles. CA 90045
Phone: (310) 242-9400  Fax: (310) 242-9401



CHILDREN'S PROGRAMMING CERTIFICATION
4th Quarter: October 1, 2016 to December 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad avails,
promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour that contained references to, characters or actors from, or that offered products
related to, the underlying program or series. Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarter are explained in detail
below. I further certify that I have been designated by Telecare as
the official responsible for oversight of compliance with the FCC children’s programming
commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

During the above referenced quarter, Telecare did not broadcast/transmit any programs or
series that were originally produced primarily for an audience of children 12 years old and
under.

[ hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this __18 _ day of January 2017,

e e
s,

Joseph Perrone
Name (Print)

General Manager
Title
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